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From the original creators of 
Australia’s best-selling whisky book

Promoting the whisky category to an 
Australian audience is what we’re all about.

We give brands a channel to  
communicate to whisky lovers. 

We bring together the world’s leading whisky 
experts, writing for an Australian audience. 

We tell the story of the latest global whisky 
trends, releases and innovation.

We discover how whisky fits into all occasions. 



“These attractively priced books are the ideal place to showcase labels to consumers 
who are seeking greater knowledge and appreciation in what and how they drink.” 

Chris Middleton, Director of Whisky Academy

“After reading explore WHISKY and seeing first-hand how it was able to communicate 
brand stories, product histories and factual information on an approachable consumer 

level, I simply had to get involved.”

Ian Kingham, Director of Institute of Beer



Created by industry 
people for whisky lovers

10,000 Circulation

5 x Readership 
(50,000 engaged whisky lovers)

2024

BEST-
SELLER
2012/13

Your contemporarY guide to whiskY & BourBon

Whisky

HELLYERS ROAD • GLENFIDDICH GRAND CRU • ARDBEG • ARCHIE ROSE • BRIAN KINSMAN • CASK FINISHES

A TASTE FOR NEW LUXURY

+
$14.99 (INC. GST) 
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• FIVE STAR DIVE BAR SCENE
• THE WORLD’S 

MOST 
BEAUTIFUL 
DISTILLIERIES

• KEEPERS OF 
THE QUAICH



explore WHISKY is distributed at point of purchase through newsagents, 
bookshops, airport lounges, bottle shops and hotels nationally. explore WHISKY 
is also supported by online partners including www.danmurphys.com.au

RETAIL PARTNERS:
Qantas Lounges

Liquor Barons 

Newslink

Waterson’s
Partner 4&5 Star Hotels 

Independent Liquor Retailers 
Key CBD Bars & Restaurants

www.amazon.com  www.mybottleshop.com.au | 
www.barware.com.au iTunes | 

www.exploredrinks.com | www.issuu.com



We inspire, we motivate, 
we tell great stories.

By becoming an explore WHISKY loyalist you help to build Australia’s whisky 
community and continue our readers’ whisky journey through great stories.



The consumer’s thirst for 
whisky knowledge is insatiable.

We create highly engaging content 

that meets the needs of our whisky 

loyalists – our readers and you.

We help tell your story through 

seamlessly integrated branded content 

and display advertising.



THE ‘ANGELS SHARE’ PACKAGE:  
$11,950
SIX PAGES FOR YOUR BRAND AND DISTILLERY:

A) FOUR PAGE BRAND PROFILE
Tell the unique story behind your brand. Talk about your
distillery, and showcase your portfolio and tasting notes.

B) ONE PAGE DISTILLER PROFILE

C) 1 PAGE SUGGESTED / SIGNATURE SERVE
(can include food pairing)

THE ‘DISTILLERY’ PACKAGE:  
$9,950
FOUR PAGES FOR YOUR BRAND 
AND DISTILLERY

Tell the unique story behind your brand. 

Talk about your distillery and showcase your portfolio and 
tasting notes. explore WHISKY
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THE HEART OF KENTUCKY THAT TOOK OVER THE WORLD.

WORDS
JOHN TREADGOLD

Jim Beam

>>

BEAM’S DISTILLERS HAVE BEEN MAKING 
history since 1795. When you take a sip 
of Jim Beam® Original, you’re savouring a 
Kentucky bourbon whiskey that has been 
produced essentially the same way by the 
same family for more than 200 years. Isn’t 
it good to know some things never go out 
of style?

Jacob Beam founded the distillery in 
1788 after settling in the Bluegrass hills 
of Kentucky. There was fresh spring water 
and grain and corn and vast open fields, 
distilling wasn’t so much a choice as 
inevitability. This is Bourbon County it’s 
where the name bourbon comes from.

David Beam took over in 1820; he was 
18. The US was going through major 
industrial change and the young go-
getter made the most of the advances in 
communications and transport to get his 
family’s bourbon to a wider audience. 
His reign was followed by another David, 
David M. Beam, who took over in 1850. 
He moved the distillery to Nelson county 
to be nearer the railroad, where it took the 
name Clear Springs Distillery. 

Transport was vital for the growth of 
the distillery but in 1861 civil war broke 
out. It was a tough time but the distillery 
stayed strong and it ensured it maintained 
production as Bourbon was a staple of the 
troops. In fact it became a commodity and 
was as easily traded as currency.

It was under the control of Colonel 
James B. Beam that the name really 
thrived. Which is surprising, as he 
had to endure 14 years of prohibition. 
Prohibition ended in 1934 and despite 
James Beam being 70 years old he threw 
himself back into distilling; his passion 
for his great-grandfather’s recipe hadn’t 
wavered. Operations were moved to 
Clermont and the name Jim Beam was 
chosen to lead the brand into its next 
stage of growth.

This is where T. Jeremiah Beam comes in. 
He experienced life at the stills early but 
was forced to put his plans on hold when 
prohibition was enacted. In 1934, when 
prohibition finished, he wasted no time 
jumping back into the game to help his 
father. He learned the ropes quickly and by 
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1947 he was Master Distiller. In 1954 he 
added another distillery and with the death 
of his father he chose to honor the name 
by retaining it as his bourbon’s namesake. 

Booker Noe was James M. Beam’s 
grandson. He took over as Master Distiller 
in 1960 and his commitment to his 
family’s label was as strong as ever. His 
legacy was a special brew called Booker 
Bourbon. It was uncut and unfiltered, 
bottled straight from the barrel. 

Frederick Booker Noe III was the 
son of Booker Noe and the seventh 
generation distiller and bourbon 
ambassador at the distillery. In 2005 
he filled the 10 millionth barrel of Jim 
Beam bourbon. It’s a legacy that covers 
7 generations with 30 family members 
having risen to being Master distillers.  

The classic Jim Beam bourbon is aged 
four years and hits 37 per cent alcohol. 
Jim Beam Black is triple aged for 6 years 

in the wood and is bottled at 40 per cent. 
This is the heart of the label; it embodies 
the heritage of the brand and the flavours 
of Kentucky. But that hasn’t stopped the 
master distillers at Jim Beam exploring 
the many flavours that their land affords 
them. They have a number of releases that 
have expanded and nuanced the flavours 
of bourbon. 

THE DEVIL’S CUT
As Bourbon ages a proportion is lost in 
evaporation, this is known as the angel’s 
share.  Over time a proportion is trapped 
inside the barrel wood - this is known as 
the Devil’s Cut. It’s that liquid, and the 
rich, wicked flavours it has developed 
that are extracted to blend with a six year 
old Jim Beam Bourbon, producing the 90 
proof Devil’s Cut.

JIM BEAM BLACK CHERRY 
AND JIM BEAM HONEY 

These are two infusions within Beam’s 
flavour portfolio that are becoming 

popular with cocktail bartenders and 
mixologists.  Bourbon is sweet and 
distinctive; the Black Cherry and Honey 
additions were designed to compliment 
this nature and bring out the fruit 
palates that are already present.

JIM BEAM SMALL BATCH 
KENTUCKY STRAIGHT 

BOURBON 
The Small Batch collection breathed new 
life into the Jim Beam label. A limited 
edition range, it serves to remind us just 
how good a Kentucky Whiskey can be.

Quality and refinement are hallmarks 
of the Jim Beam Small Batch collection, 
featuring iconic names from throughout 
Beam’s deep-rooted history. ❧

JIM BEAM WHITE

A clean, crisp bourbon with a sweet taste 
and slightly woody char, Jim Beam White 

has light caramel and vanilla aromas 
before a sweet palate with bursts of 

caramel and a lightly woody char before a 
crisp and clean finish with a gentle snap.

JIM BEAM DEVIL’S CUT

A distinctly bold bourbon with rich flavour 
unleashed from deep inside the barrel wood 

brings an oaky nose with lots of caramel 
and vanilla before a full bodied palate with 
intense oak and vanilla notes and a long, 
smooth finish with a hint of sweetness.

Tasting notes

Get Involved



THE ‘BARREL FULL’ PACKAGE:  
$5,950
TWO PAGES FOR YOUR BRAND 
AND DISTILLERY

Tell the unique story behind your 
brand and showcase your portfolio.

THE ‘WEE DRAM’ PACKAGE: 
$3,950
ONE PAGE FOR YOUR 
BRAND

Tell the unique story behind 
your brand. 

Prime position loading 10% (guaranteed 1st third magazine) 

DOUBLE PAGE SPREAD  
$4,900 
FULL PAGE  
$3,000
HALF PAGE  

(HORIZONTAL OR VERTICAL)  
$1,950

THIRD PAGE (VERTICAL)  
$1,400

QUARTER PAGE (BLOCK)  
$1,100

FIFTH PAGE (STRIP)  
$900

OUTSIDE BACK COVER  
$4,900

INSIDE FRONT COVER  
$4,750

INSIDE FRONT COVER DPS  
$5,900

DISPLAY ADVERTISING RATES

explore WHISKY
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AT A TIME WHEN ROAD LINKS TO THE 
town were yet to be established, the distillery 
was dependent on the sea for its supply of 
barley and for the shipping out of its malt 
whisky. Wick became known for the barrels 
of silver (herring) and gold (whisky) which 
left the port in vast numbers.

The distillery itself has an absorbing history, 
with its unique stills defying convention to 
this day. The wash still, in particular, is a 

source of fascination to visitors due to the 
absence of a ‘swan neck’. Legend has it that 
when the still was delivered it was too tall 
for the still house and the manager simply 
decided to cut the top off! The Old Pulteney 
bottle now incorporates a bulbous neck to 
reflect the shape of the stills.

Over time, the distillery has passed through 
the hands of various owners, and even closed 
during times of trouble for the industry in 

1930. Luckily, the repeal of an often forgotten 
period of prohibition in 1947 saw the 
welcome resumption of whisky production, 
with the distillery changing ownership a 
number of times, before its purchase by Inver 
House Distillers in 1995. Throughout this 
history what has endured is the quality of the 
whisky. Traditional craftsmanship and the 
distillery’s windswept location continue to 
contribute to the award-winning whisky that 
is Old Pulteney Single Malt Scotch Whisky. ❧

FOUNDED IN 1826 BY JAMES HENDERSON AT THE HEIGHT OF WICK’S CELEBRATED HERRING 
BOOM, THE PULTENEY DISTILLERY IS THE MOST NORTHERLY ON THE BRITISH MAINLAND.

Old Pulteney

OLD PULTENEY  
12 YEAR OLD

Matured wholly in air-dried, 
hand selected ex-bourbon casts, 

the ‘unashamedly excellent’ 
Old Pulteney 12 Year Old is the 
definitive expression in the Old 

Pulteney family and is traditionally 
crafted using techniques that other 
distillers have long abandoned. A 
deep amber colour with a slight 

pink hue brings a medium to high 
intensity nose that is dry with a hint 
of sea air and a dry, medium bodied 

and smooth palate with a clean 
finish that is faintly salty with a 

slight sherry note.

OLD PULTENEY  
17 YEAR OLD

This 17-year-old predominantly 
features ex-bourbon maturation, 

with the addition of spirit that has 
been wholly matured in Spanish 

wood ex-sherry casks, predominantly 
Pedro Ximenez and Oloroso. This 

adds a subtle depth and complexity 
to the whisky, making for an 

outstanding after-dinner drink. 
Red amber in colour with a rich, 
autumnal hue, this dram offers a 

sweet nose with traces of apple and 
pear and is slightly woody with a 
hint of butterscotch before a full-
bodied palate with hints of vanilla 
and floral notes in the background. 
A long-lasting, memorable finish.

OLD PULTENEY  
21 YEAR OLD

Old Pulteney 21 Year old has been 
voted 2012 World Whisky of the 

Year by the prestigious Jim Murray’s 
Whisky Bible.  Scoring 97.5 points 
out of 100, it is only the third time 
that a single malt has ever won the 
prestigious award, and Old Pulteney 
are just the second Scottish distillery 
to do so. This dram marries together 
old Pulteney matured in ex-bourbon 

wood with spirit from ex-sherry wood 
casks. The crucial difference, however, 
is that the ex- sherry wood in this case 
is made from American oak. This adds 
yet another layer of complexity, depth 
and character to this truly superb malt 
whisky. A golden amber colour with 

straw highlights opens for a full-boded 
nose with traces of fruit, slightly 

fragrant with spicy overtones. Sweet to 
start on the palate with a light fruitiness 
and hints of honey before a dry finish.

OLD PULTENEY  
30 YEAR OLD

Aged for 30 years, this expression 
features single malt whisky matured 
in ex-bourbon wood. The dram is 
intensely complex and bottled at 
natural strength. Bright gold in 

colours with copper glow open for 
full, sweet nose with floral overtones 
and a complex mix of gooseberry, 

citrus and lemons. It is slightly woody 
with a hint of chocolate befor a full-
bodied palate with elements of honey 
and lemons. The 30 Year Old is oak 
and aromatic with a warm spiciness 

and a sweet, long-lasting finish. 

Tasting notes
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BROTHERS HUGH AND KENNETH 
MacAskill built the distillery in 1831, 
naming it after the Norse term ‘Thalas 
Gair’, which means ‘Sloping Rock’. Talisker 
remains the Isle of Skye’s only malt whisky 
distillery and remains standing after the 
still-room was destroyed in a fire in 1960. 
The distillery was rebuilt in painstaking 
detail, assuring the new stills were exact 
replicas and produced the same premium 
quality spirit.

Talisker’s softness is owed to the twenty-
one underground springs that rise from 
Hawk Hill beside the distillery. Around 
20,000 gallons an hour of cooling water 
from the fast running Carbost Burn fill a 
traditional Talisker feature; five wooden 
worm tubs located outside the still house.

Ask anyone at Talisker and they’ll proudly 
tell you, “Talisker is the only single malt 
scotch whisky made by the sea on the 
shores of the Isle of Skye, one of the most 
remote, rugged, yet beautiful landscapes in 
Scotland. There are few whiskies that tell 
the story of their origin better than Talisker. 
Its smell and taste instantly connect you 
with that rugged environment – like a warm 
welcome from a wild sea. It’s a powerhouse; 
challenging but adored; once discovered 
rarely left.”

Talisker 10 is a brilliant gold colour 
with a powerful nose of peat smoke and 
seawater saltiness, fresh oysters and a citrus 
sweetness. A full body and a rich, dried fruit 
sweetness on the palate with smoke and 
strong barley-malt flavours. Finish is long, 
warming and peppery with an appetising 
sweetness.

Enjoy your Talisker 10 with smoky 
dishes and seafood such as a rich smoked 
salmon, classic fish and chips or spicy 
pork spare ribs. ❧

FOR 175 YEARS THE TALISKER DISTILLATION PROCESS 
HAS REMAINED NEAR EXACTLY THE SAME, THEY ARE 
VIGILANT ABOUT DOUBLE-DISTILLING THE SPIRIT TO 

CREATE A RICH, DEEP CHARACTER. SO MEMORABLE 
THAT ROBERT LOUIS STEVENSON ONCE DUBBED 

TALISKER ‘THE KING O’ DRINKS’.

Talisker

SPECIAL OPTIONS:
• Order your own copies of the Explore

Drinks - Whisky at cost price for your own
marketing activity, RRP gives you 400%
GP.

• Commission a custom publication
around your region from existing material.

• Support  your profile with online content
on exploredrinks.comHELLYERS ROAD • GLENFIDDICH GRAND CRU • ARDBEG • ARCHIE ROSE • BRIAN KINSMAN • CASK FINISHES

A TASTE FOR 
NEW LUXURY

+
$14.99 (INC. GST) 
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• KEEPERS OF 
THE QUAICH



Order your own copies of Explore 
WHISKY at cost for your own marketing 

activity (available to advertisers only)

Commission a custom publication focusing 
on your brands - explore BOURBON, 

explore SCOTCH.

Example - 10,000 copies @$2.30 per unit

Gift with

Purchase

2022



EDITOR - Ash Pini
ashley@hipmedia.com.au

SALES
sales@hipmedia.com.au



IMPORTANT DATES
1 October '25: Advertising booking 
7 October '25: Advertising material

On-sale: Christmas 2025 & 
WHISKY SHOW SEASON 2026

We don’t want 
you to miss out! 

w. www.hipmedia.com.au | www.exploredrinks.com




